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Hana is passionate about the potential for technology and data to transform the way we develop 
therapies and improve patients’ lives. At Flatiron Health, Hana derives market insights and 
develops messaging to advance the use of real world data across the life sciences value chain. 
Prior to Flatiron, Hana spent six years at Pfizer in a variety of commercial and strategy roles 
including oncology patient support, sickle cell disease launch planning, digital innovation and 
consulting. Hana also spent two years as a health volunteer in the Peace Corps where she 
provided education for health care workers and community members in Cameroon, West Africa. 
Hana has an M.P.H. in Epidemiology from Columbia’s Mailman School of Public Health, an 
M.B.A. in Marketing and Management from NYU’s Stern School of Business and a B.S. in 
Biology from McGill University. 


